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Bachelor Thesis from the year 2011 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,3, Otto Beisheim School of Management
Vallendar, language: English, abstract: This thesis aims at looking into the reactions and discussions
regarding the proposed service-dominant logic (S-D logic) in more detail. Seven years after the initial
publication in the Journal of Marketing, no comprehensive overview of the existing literature has yet been
made. How did long-established scholars respond to the suggestions and findings of Vargo and Lusch? Was
it rather positive or negative? What needs to be done in the future in order to actually implement a service-
centered thinking? In the following chapters, I will introduce the basic ideas of S-D logic, followed by a
detailed state-of-literature to capture the various publications that arose from the initial Vargo and Lusch
article. The vast majority of marketing research (one could name it “mainstream” marketing research) is
concerned with consumer, or B2C, marketing. But what about business-to-business relationships? It is
interesting to figure out whether the concepts of a service-dominant logic display similarities with concepts
of B2B marketing and whether they could successfully be adopted in B2B markets. This is what I am going
to examine in the last part of this thesis.
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From reader reviews:

Steven Bemis:

What do you with regards to book? It is not important with you? Or just adding material when you really
need something to explain what the one you have problem? How about your free time? Or are you busy
particular person? If you don't have spare time to perform others business, it is make one feel bored faster.
And you have extra time? What did you do? Every person has many questions above. They have to answer
that question because just their can do that will. It said that about reserve. Book is familiar in each person.
Yes, it is proper. Because start from on pre-school until university need that The Service Dominant Logic of
Marketing: Literature Review and Similarities with Business-to-Business Marketing to read.

Michael Johnson:

In this 21st hundred years, people become competitive in each and every way. By being competitive at this
point, people have do something to make them survives, being in the middle of the crowded place and notice
by means of surrounding. One thing that at times many people have underestimated it for a while is reading.
Yeah, by reading a publication your ability to survive boost then having chance to endure than other is high.
In your case who want to start reading a new book, we give you that The Service Dominant Logic of
Marketing: Literature Review and Similarities with Business-to-Business Marketing book as beginner and
daily reading publication. Why, because this book is more than just a book.

Patricia Sax:

This The Service Dominant Logic of Marketing: Literature Review and Similarities with Business-to-
Business Marketing usually are reliable for you who want to become a successful person, why. The main
reason of this The Service Dominant Logic of Marketing: Literature Review and Similarities with Business-
to-Business Marketing can be among the great books you must have is giving you more than just simple
reading through food but feed an individual with information that perhaps will shock your prior knowledge.
This book is actually handy, you can bring it everywhere and whenever your conditions in the e-book and
printed people. Beside that this The Service Dominant Logic of Marketing: Literature Review and
Similarities with Business-to-Business Marketing giving you an enormous of experience for instance rich
vocabulary, giving you test of critical thinking that we understand it useful in your day pastime. So , let's
have it and enjoy reading.

Matthew Seifert:

Does one one of the book lovers? If yes, do you ever feeling doubt if you find yourself in the book store?
Attempt to pick one book that you never know the inside because don't determine book by its cover may
doesn't work here is difficult job because you are scared that the inside maybe not because fantastic as in the
outside search likes. Maybe you answer might be The Service Dominant Logic of Marketing: Literature
Review and Similarities with Business-to-Business Marketing why because the fantastic cover that make you



consider concerning the content will not disappoint anyone. The inside or content is definitely fantastic as the
outside or cover. Your reading 6th sense will directly make suggestions to pick up this book.
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