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In what was a golden age of British advertising, the notion of the 'peacock male' was a strong theme in
fashion promotion, reflecting a new affluence and the emergence of stylish youth cultures. Based on a
detailed study of rich archival material, this pioneering study examines the production, circulation and
consumption of print, television and cinema publicity for men's clothing in Britain during the second half of
the twentieth century.

The study explores design issues and period style in advertising, the role of market research and consumer
psychology in determining target audiences, the idea of the 'new man' in representing fashionable
masculinities, and the various ways that menswear retailers and brands dealt with sex and gender, race, class
and age.

From y-fronts to Austin Reed suits to Levi's jeans, menswear advertising epitomised the themes, stereotypes,
contradictions and ambiguities of masculinity in an age of great social change. This meticulously researched
and detailed work of scholarship will be essential reading for students and scholars of fashion, history,
sociology, advertising, media, cultural and gender studies.
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From reader reviews:

Karole Standley:

The book Advertising Menswear: Masculinity and Fashion in the British Media since 1945 (Dress and
Fashion Research) can give more knowledge and also the precise product information about everything you
want. So why must we leave the good thing like a book Advertising Menswear: Masculinity and Fashion in
the British Media since 1945 (Dress and Fashion Research)? Some of you have a different opinion about
publication. But one aim this book can give many facts for us. It is absolutely right. Right now, try to closer
along with your book. Knowledge or information that you take for that, you are able to give for each other;
you are able to share all of these. Book Advertising Menswear: Masculinity and Fashion in the British Media
since 1945 (Dress and Fashion Research) has simple shape however you know: it has great and big function
for you. You can look the enormous world by open and read a publication. So it is very wonderful.

Mary Torres:

Hey guys, do you wants to finds a new book you just read? May be the book with the concept Advertising
Menswear: Masculinity and Fashion in the British Media since 1945 (Dress and Fashion Research) suitable
to you? The actual book was written by well-known writer in this era. The particular book untitled
Advertising Menswear: Masculinity and Fashion in the British Media since 1945 (Dress and Fashion
Research)is the main one of several books this everyone read now. This particular book was inspired many
men and women in the world. When you read this publication you will enter the new dimensions that you
ever know previous to. The author explained their plan in the simple way, so all of people can easily to
recognise the core of this guide. This book will give you a wide range of information about this world now.
So you can see the represented of the world in this book.

William Burmeister:

Spent a free the perfect time to be fun activity to try and do! A lot of people spent their spare time with their
family, or their own friends. Usually they undertaking activity like watching television, likely to beach, or
picnic within the park. They actually doing ditto every week. Do you feel it? Do you wish to something
different to fill your personal free time/ holiday? Can be reading a book could be option to fill your free of
charge time/ holiday. The first thing you ask may be what kinds of book that you should read. If you want to
try out look for book, may be the e-book untitled Advertising Menswear: Masculinity and Fashion in the
British Media since 1945 (Dress and Fashion Research) can be excellent book to read. May be it may be best
activity to you.

Laura Bradberry:

As we know that book is important thing to add our understanding for everything. By a book we can know
everything we wish. A book is a set of written, printed, illustrated or blank sheet. Every year had been
exactly added. This e-book Advertising Menswear: Masculinity and Fashion in the British Media since 1945



(Dress and Fashion Research) was filled regarding science. Spend your free time to add your knowledge
about your scientific disciplines competence. Some people has distinct feel when they reading some sort of
book. If you know how big benefit of a book, you can truly feel enjoy to read a book. In the modern era like
currently, many ways to get book you wanted.
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